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The Explosion of Mobile

Over the last few years, we've witnessed the unprecedented growth of mCommerce, changing forever the
way that consumers shop and browse. For over two years now leading market research specialists

eDigitalResearch and internet retailing body IMRG have been tracking the growth of this new channel in the
UK market and documenting emerging trends.

Smartphone Ownership

Smartphone penetration is currently at around half of the country’s adult population, potentially meaning that a staggering half of
all shoppers could try and access retailers and brands through a2 mobile.
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SmartPhone Manufacturers o “ ' '
Over the past two years, Nokia has drastically lost their leading edge in the "' "'

smartphone market. Apple’s continually ground-breaking iPhones have gained more
and more traction, as well as Android run HTC and Samsung devices.
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Shopping And Browsing

Browsing

Over half of all smartphene owners are now using their smartphones to access websites, reaffirming for retailers the importance of
making their sites optimised for mobile shoppers.

A

‘

Oct 07 Jan 10 Apr 10 Jul 10 Oct 10 Jan 11 Apr 11 Jul 11 Oct 11 Jan 12

Shopped Online

mCommerce has more than doubled since October 2009. 38% of the smartphone population have now completed a purchase from
their device as more and more companies invest in mobile sites and develop the technology, making shopping easier for users.

A 38%

Oct 09 Jan 10 Apr 10 Jul10 Oct 10 Jan 11 Apr 11 Jul 11 Oct 11 Jan 12

Proucs

Fashion has seen the biggest growth in mobile orders, and now the most popular products to purchase through a smartphone.

mCommerce is following the same buying trends that we saw emerge during the dawn of eCommerce over a decade ago. People
begin by purchasing smaller ticketed items, such as books, CD's and DVDs, before gaining confidence in the channel setting their
sights further afield, purchasing bigger and more essential items, such as food and clothing.

The darker growth areas clearly show that between 2010 and 2012
clothing and footwear, health and beauty products and household
csupplles have seen the blggest Increase In moblle purchases.
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Demographics

Two years ago, it was mainly businesses professionals that had access to smartphenes. Now however, they've become a consumer

staple and must have accessory for most, especially with female and younger markets where we've seen the biggest growth in
smartphone cwnership.
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The eCustomerServicelndex has been running for four years. Every quarter, eDigitalResearch and IMRG survey 2,000
consumers on a variety of topics including online satisfaction rates. Since October 2009, the research has been tracking

the growth of mCommerce with consumers to help retailers better understand the need and demand for a mobile
retailing solution.
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For informed direction
eDigitalResearch are research specialists with an expertise in online business. We combine a unigue mix understanding of

technical tools, marketing background and unrivalled research support to provide the precise multichannel insight and informed
direction you need. For more infermation on any of our products and services, please contact us using the details below:

\i\ +44 [0) 1489 772920 @ info@edigitalresearch.com $' {@eDRtweet @ edigitalresearch.com

imr

IMRG [Interactive Media in Retail Group] is the UK's industry association for e-retail. Formed in 1990, IMRG is setting and
rmaintaining pragmatic and robust e-retail standards to enable fast-track industry growth, and facilitates its community of
members with practical help, infermation, tools, guidance and networking. Consumers can be confident when dealing with IMRG
Members because all interact in an environment where they are encouraged to operate using methods that are Honest, Decent,
Legal, Truthful and Fair, and have undertaken to not bring the industry into disrepute. The strength of IMRG 15 the collective and
cooperative power of its members.

\i\ +44 [0) 2077 165604 @ membership@imrg.org $' @imrgupdate @ imrg.org
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